Z European
s and innovation
gramime

Cip:

Europeana SpaceSpaces of possibility for the creativeded S 2 F 9 dzZNR LIS y I Q& C
CIRBest practice networkproject number 621037

Deliverable D6.2

number

Title Communication, disseminaticand network enlargement repoitio. 1
Due date Month 12

Actual date of| 31 Januar2015

delivery to EC

Included (indicate | Executive X] | Abstract [ ] | Table of Contents [X]
as appropriate) Summary

Project Coordinator

Coventry University

Prof. Sarah Whatley

Priority Street, Coventry CV1 5FB, UK

+44 (0) 797 4984304

Email: S.Whatley@coventry.ac.uk

Project WEB site addredsitp://www.europeanaspace.eu

Page 1 of 81


http://www.europeana-space.eu/

EUROPEANA SPACE

DeliverableD6.2Communication, dissemination and network
enlargement reportNo. 1

Context:

E| SPACE

Partner
deliverable

responsible

for| Coventry University

Deliverable author(s)

Valentina Bachi, Claudia Pierotti, Antonella Fresa, Pietro N
Elisa Debernardi, Tania Masi, Nicola Ciodtaudio Prandon
(all Promoter) and Tim Hammerton (COVUNI)

Deliverableversion number | 1.0
Dissemination Level
Public X
History:
Change
log
Version | Date Author Reason for change
0.1 04/12/2014 | Valentina Bachi, Claud| Skeleton of the deliverable
Pierotti, Antonella Fresa
Pietro Masi, Elisg
Debernardi, Tania Mas
Nicola Cionin{all Promoter)
0.2 23/12/2014 | Valentina Bachi, Claudj Section entitledReport on the use ¢
Prandonj Tim Hammerton| LIN2 2SO0 Q& R A dait&d
(COVUNI) and Introduction added.
0.3 9/1/2015 Tim Hammerton Sections addedan target audience
next stepsand conclusion
0.4 13/01/2015 | Valentina Bachi, Tania Masi Executive Summary and addenda
chapter 4
0.5 27/01/2015| Tim Hammerton Incorporated changes following pe
review by Tiziana Lombardo (F$
Isabelle Rupprecht (SPK) 4
included additional sectios of text
produced by both Promoter an
COVUNI
1.0 30/01/2015 | Valentina Bachi and Tin Final communication, disseminatid
Hammerton activities of Year 1were added.
Release
approval
Version Date Name & organisation Role
1.0 30/01/2015 | Tim Hammerton, COVUNI Project Manager

Page 2 of 81



EUROPEANA SPACE

DeliverableD6.2Communication, dissemination and network E SPACE
enlargement reportNo. 1

Statement of originality:

This deliverable contains original unpublished work except wiuézarly
indicated otherwise. Acknowledgement of previously published maty

and of the work of others has been made through appropriate citat
guotation or both.

Page 3 of 81



EUROPEANA SPACE
DeliverableD6.2Communication, dissemination and network E SPACE
enlargement reportNo. 1

TABLE OF CONTENTS

1. EXECUTIVE SUMMARY.......coiiiiiittieie ettt s e e e e s amabe s s e e e e e s eeebab e e e e e s smrsannas 6
2. INTRODUCTIQN. .. .ottt et e e e et er s e e e e e e e e e e e e e e e e e e eaabme e e e e seeessaaanns 8
2.1 BACKGROUND. ....uiittiitieti et et e ee ettt et et e et e e e baee e et e et e e et e et e sanesbaeneeaeerans 8
2.2 ROLE OF THIELIVERABLE IN TRDJIECT ... ittt it ieet e eie e et e st e e e ete e et e eaeennenns 8
2.3 APPROACH TAKEN INREA .. ..ottt ettt e e e e ee e e e e e e et e eaeeens 9
2.4 OBJIECTIVES FOR YHBR......uietiitniieeeiteeteeeeetee e e et e s et e et e s e ee e et e et e e et e eaneeenans 9.
2.5  STRUCTURE OF THE DMIEENIT.......cuuiuteetneitneenemesneesessnessnsesteesnssnnesnessnesenaeeanns 10
3. TARGET AUDIENGCES. ... .ottt s e e e e e e e e e aab e e e emeeraanans 11
3.1  INTERNAL AUDIENCE AUROPEAN COMMISSION. ... ccuuiiteiiiieeteeieeneeieeeneeeneeeanenens 11
3.2 QULTURAL INSTITUTIONS. .. e etuttutiteeteetteeaeetaeesaeesaesaneesa s st ennsetaesanerenseeneernee 12
3.3  CREATIVE INDUSTRY FESSIONAL AND ENFHEREURS. ....cuueiveeiinieiteeeieeneereeeneeenneens 12
T = 1007 1) N TSN 13
3.5 HJROPEANA ANRJROPEANRELATED PROJECTS.....cuueiiiteeiiineeeneeeineeeetneeeetneeeennnnss 13
3.6  GENERAL PUBIHESID USER®/IDER COMMUNITY.....uuietiiiniieiieiieiieeneeiessneeeneeeaneeens 14
T A ~To | W i (07 YIRES] =10 1 W] 1 15
4. REPORT ON THE USFPRBJECT ACTIVITY ANBSEMINATION......ccevivviriiiiiiiee, 16
4.1  WEB BASED COMMUNIINL.....cccvuneiirneeitieeeteeetneeeeteeeetneeestneesssnessnaeseraeeeesnaeeees 16

411 ¢1 9 t whW/.e.Qf.... L. how Gl e 16
4.1.2  SOCIAL MEDIA. ... oot ee e e e e e e e e e e aa e eaneeanns 21
4.1.3 MAILINAISTS AND OTHER TOOLS FOR INTERNAL COMMUNICATION.......... 24
4.1.4 ENEWSLETTERS . ...t e e e e et e e e e e em e an e ean s 25
4.1.5 DIGITALMEETSCULTURE.NET: OFFICIAL MEDIA.RPARTNER...........cceevviinnnenn. 26
4.1.6 EUROPEANAPRO BLQG......ccii ittt ee e e e e e e e 32
4,2  NONWEBBASEMOMMUNICATION ...uuitvtuieirtnierstneesrtaeenaeresnteeesneeeesnieesssasnnserernneres 34
4.2.1 PLENARY MEETINGS, TTOPECIFIC MEETINGS AND REVIEW MEETINGS........ 34
4.2.2 DETAILS OF OTHER PROJECTS SHARED WITH.RARTNERS.........ccccoceiieenneis 36
4.2.3 EVENTS ORGANISED BY THE PROJECT........coi i ee e 37
4,24 CONFERENCGES...... ...ttt e e e e e e et e e e anes 37
4,25 HACKATHONS AND BUSINESS MODELLING WORKSHORPRS...........ccoeviviiin. 39
4,26 DEMONSTRATORS AND WORKSHQRBS. ... 40
4.2.7 DISSEMINATION MATERLAL......uciitiiii et e e eaaas 44
428 twhw9/ ¢Q{ tw9{9b¢! ¢Lhb{..5}.wbLbD.. w9.l.9.+49b ¢
4.3  PLANS FOR THE NEVOT®TO BE DEVELORED.......ccivvueiiiinieinieetnieeetnieeeteeeernaesennees 56
4.3.1.1 VIDEOS AND YOUTUBE CHANNEL.......coitiiiiii e 56
4.3.1.2 SCRIBBLE VIDEQL.... ..ottt eee e et e e e e en e eanns 57
4.3.1.3 ESPACE MOOC (Modular Open Onlinge COUILSE)........uuuummiiiieereeereereeennnnnnnnnnnns 57
4.3.1.4 SCIENTIFIC JOURNALS.......oot ittt e e e et e e e e an e 59
4.31.5 VIRTUAL EXHIBITIONS. ... ottt em e e e e et e s 59
5. OBJECTIVES FOR THEMTNSTAGE OF THEJHG ........ccooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 61
5.1  COMMUNICATIORHANNELS. ...ueittteeet e ee e eeeaeesteeeeet e eeeaee s et e e s sbeeeaeeeetnaeeernaeeees 61
5.1.1 ASSOCIATE PARTNER NETWQRK .. ..ot ee e 61
5.1.2 WEBSITE AND BLOG ... . oot e et e e et e e emenas 61
5.1.3 BOOKETS, FACTSHEETS AND PQSTERS.......c.oo e 61
5.1.4 TV CHANNEL, TEASER VIDEOS, VIRTUAL EXHIBITIONS AND SCRIBBLE.GAMIE

Page 4 of 81

9+9b¢{



© © N o

EUROPEANA SPACE
DeliverableD6.2Communication, dissemination and network E SPACE
enlargement reportNo. 1

5.1.5 EUROPEANA PRO BLOG AND EUROPEANALABS..........coi 62
5.1.6 SPECIFIC PILOT/DEMONSTRATOR DISSEMINATION MATERIAL..................... 62
5.1.7 FURTHER SOCIAL MEDIA CHANNELS ORTIONS........ccccooiiimiiiiiiii 62
5.1.8 USE OF LOGOS . ... .ottt e e e e e ennn e 62
5.2 e RO N =02y =1\ 5T 62
521 TARGETED MARKETING FOR HACKATHONS.........oiiiiiiii e, 62
5.2.2 IPR/TECHNICAL WORKSHOPS, CREATIVE MARKETING WORKSHOR............ 63
5.2.3 SECOND INTERNATIONAL CONFERENCE ..., 63
5.2.4 PILOT DEMONSTRATORS .. .coiiiiii ittt e e eeen 63
5.25 EDUCATIONAL DISSEMINATION......uuiiiiiiiiiiieee e 64
5.2.6 CONFERENCE/HACKATHON SPECIFIC WEBSITES........cccooeeiiiiiieeeeeeen 64
5.3 ATTENDANCE RTHERE/ENT S .. ettt iitie it et et e e eeee e e e e e e e e e e et e et emn e et e eaneannans 64
5.3.1 EUROPEANA NETWORKING EVENTS......ooiiiiieeii e 64
5.3.2 PARTICIPATION IN EVENTS AND ACTIVITIES OF OTHER.RROJECTS............ 64
54 INTERNAL COMMUNICATLQ. .. et itieinetteeteineetseaete et eataeeneen et eeneesennstneenaesaeaneenaenns 65
5.4.1 USE OF THE PLENARY MEETING TO TARGET OBJECTIVES.........cccccceeiiinn. 65
542 SKYPE MEETINGS.....ooiiiiiiiiiiieee et e e e e e e e 65
5.4.3 ADVISORY BOARD........coiii i 65
5.4.4 INTERNAL PARTNERS DISSEMINATION REPORTING.........ccoormmiiiiiii 65
(010N (01 I U] (@] S SR 66
ANNEX |: GENERAL GPREIONAL PLAN. ..ottt meee e 67
ANNEX T2 ACTION FNLA ...ttt e e e e e s 76

ANNEX [H EUROPEANA SPACE S80OMEDIA STRATE@ESS AND GUIDELINES...80

Page 5 of 81



EUROPEANA SPACE
DeliverableD6.2Communication, dissemination and network E SPACE
enlargement reportNo. 1

1. EXECUTIVE SUMMARY

This deliverable is theeport for the dissemination activities carried on tye Europeana
Space project during ifirst year. It complements and draws on the D6.1 which was the
dissemination and communication plan released at M6.

The threemain objectivesfor the dissemination of the project are:
1 To create and consolidate theSpace communitythe Best Practice Networ{8PN)
1 To disseminate project results among th&pgace community
1 To demonstrate the activity and results of the Pilots and to encourage their
exploitation and reuse.

At the beginning of the projectreanalysisvas carried out to idntify and categorize th&arget
audienceof the project:
9 Internal audience anduEopean Commission
Cultural institutions
Creative industry professional and entrepreneurs
Education
Europeana and Europeamalated projects
General public

=A =4 =4 -8 -9

The dissemination actions carried on during year 1 of the project were addressed to reach all

these target groups, anglansmadefor activities in year 2, which will be a very intense period

2F LINR2SOGQa S@Syida o pXhékre inehded taifcredskithel Y R KI O | (1 K2
engagement oéll groups witlin the project, with the final aim to enlarge tHgestPractice

Network of Europeana Space.

The WP6 Leaders, Promoteith the support of COVUNI, wesgidely committed to their
tasks: manydisseminationtools were produced and disseminatg@vebsite, project poster,
booklet, blog posts, a twitter accountuse of hashtagk a lot of many largeand smallelevents

were attended(including several eventsrganisedby Europeanaand all the other partners
were invited and supported to cooperate im€mmaximizing the communication and
dissemination of the project

Thekey event of year 1 waf course the Opening Conference of Europeana Spaadich

was held in Venice in the beautiful location the Auditorium Santa Margherita on 167
October 2014. A wide dissemination campaign was carried out by Promoter and task leader
UNIVE, and the conference resulted in a successful event.

A CommunicationGroup was set up in late 2014, including one repres¢inta for each pilot

and demonstrator plus WP5 representatives: this group was creatiedarilyto empower the
communication of each pilot, according to individual target audiences and dissemination
needs, and to develop evergpecific and piletspecificdissemination toolsThe group is also
committed to cooperate in the dissemination of the Demonstrators, Hackathons and any other
project event.

Around 80 articles, about the project and about themes that are relevant for the project,

populate the LINE 2 S O.(Thé projedtHbiAe page (website)is constantly updated and
enriched.
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Europeana Space, Best n
Practice Network

HOME PROJECT PARTMERS  PILOTS & DEMONSTRATORS  ACTIVITIES  QUTCOMES  METWORK  COMTALTS
Project Overview
this page (s awaiebie in: g LiE 1 Spunish Esionign Sermon. Dutch oo L

Ct |5 to create new opportunities for employment and economic growth within the creative industries
surces. It will provide an open emdronment for the developmeent of applications and sendces
based on digital cultural canternt. The use of this envinonmient will b oEramme ol
o project. The catenshae resources and networks of the

Join theEuropeatid Space
PR Workshop!
Cgvenitry (LIK]L 2 darch 15

Join the Europeana Space
Technical Workshop!
Brussels, 2324 March 2015

5] st FROM CUBDREANK

REGISTER TO THE EURDFEANA SFACE MEWSLETTER

Europeana Space Home page

The website has received nearly 6.500 visits, comprising 3.800 unique visitors, which was a
great success.

As the project reaches the end @b first year, it has few results to show at this stage,

however, this year was more focused on the launch of theji Q& | Olfikstahdi A S& 06SAY
foremost a BPNt currently includes:

1 Over 70 people who asked to be included in the Stakeholders Group
1 n. 11 Cooperation agreements signed with other projects/organizations
1 an Advisory Bard composed of 8 experts in different fields
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2. INTRODUCTION

One of the main responsibilities of the Europeana Space project is to interact with
organisations, individuaknd other projects to understand and learn from existing activity and
to also share details of innovative work and provide a platform for them to build upon.

This document, theCommunication, dissemination and network enlargement repoit
consider theactivity undertaken within the first year of the project talfil that requirement.

2.1 BACKGROUND

At the end of Month 6, July 2014, the project submitted DBdmmunication, dissemination
plan and stakeholder building strategy and dissemination matefiae deliverable set out
three clear objectivedo:

1 create and consolidate the &pace community

1 widely and regularly disseminate project résstamong the ESpace community

1 demonstrate the activity and results of the Pilots and to encourage their expitoita
and reuse.

This was to be achieved by implementation of a series of actions:

9 developing a Stakeholders Group

9 coordinating the dissemination actions carried out by each partner, to achieve
maximum outreach

9 raising awareness about the evemiganiseddy the project

participating in relevant eventsrganisecby Europeana and other parties

utilizing the existing networks of people aratganisationsto enlarge the project

audience

f dzaiAy3a 020K aOf-0azadPEt O2YYRYAOISON2yn, G22f a

marketing and engagement purposes

boosting the web presence of the project

implementing specific actions tailored to the needs of the sBpBce Pilots

motivating Hackathon individuals/team winneasd supporting therto develop their

ideas into vatl business models

1 disseminaing our message to reach schools, universities, museums and the lifelong
learning sector, to utilizéhet A f 28 Q (22fa YR (SOKYyAldsSaod

=a =9

= =4 =

D6.1 defined the key stakeholder groups and activities that needed to be undertaken, linkages
to be made and challenges to be faced within the lifetime of the project, together with roles
and responsibilities of partners to ensure their completion.

2.2 ROLE OFHIS DELIVERABLHHE PROJECT

This deliverable will revisit and build upon the ideas and plans that were identified within D6.1,
as communication and dissemination cannot be a static activity and it is important for the
project to reevaluate its approehes to ensure that the broadest range of stakeholders can be
reached.

As stated within both D6.1 and D4R2lots Coordinatiorg information on technical planning
submitted in July 2014, the first six months of the proj@ete invested in defining eachf the

six Pilots (Europeana TV, Photography, Dance, Games, Open and Hybrid Publishing and
Museums), to understandvhat they wereplanningto do, who their work aimed to reach and

Page 8 of 81
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how they would achieve their respective goals. A further six month on, pssghasheen
made to bring these goals to fruition.

Although, communication and dissemination activity is overseenthwy WP6 Leader,
Promoter, with support from COVUNI, the Coordinator, it isoltigation for all partners
taking part in the activitiesAs the project approaches the completion of its first year, there are
proven examples of communication activities undertaken and links made across work
packages and Pilgtsvhich are demonstrated through the inclusion of project blog posting
within Chapter4.

As a result, this deliverable has two main objectives:

1 demonstrate the effective communication and dissemination work that has taken
place within the first year of the Europeana Space project

9 revisit the proposals made and the action plan within D6.1, based upon the knowledge
gained through project/Pilot development within the past six months and amend or
elaborateit in planned work

2.3 APPROACH TAKEN IMREAE

The communication and disseminatiavork of the Europeana Space project has been led
strongly by Promoter, the WP6 Leader. Théask has not only been to follow the outline
established within both D6.¢ Europeana Space portal onli(@bmitted in M3) and D6,10
createa website,multiple promotional materials, including a factsheet and a project booklet,
but also to remind partners of their need to be involved in maximizing the communication and
dissemination of the project.

COVUNI, the Coordinator, has worked closely to support Promta&ing and supporting
decisions and proof reading materials, PowerPoint presentations and webpages before they
were published, as well as liaising with the EC Project Officer and the Europeana Foundation.

UNIVE, the organisers of the first internatiod2 y F SNBYy OS> Lbu (GKS RS@St 2 LISNH
Digital StageProton Labs that created the soon to be launched Europeana Space TV channel,

and MuseumsMedien that haagreeda Cooperation Agreemergigned bythe Memorial to

the Murdered Jews of Europe amxamples of partners that have played a key role in
RAAASYAYIGAY3a GKS LINRP2SOGQa YSaaldaSeo ¢KAa gAff o

2.4 OBJECTIVES FOR YHAR

Although the project is now in a more knowledgeable position to build upon Dad ciear
that with the dates for the Hackathons and Pilot Demonstrations to be fixed within the coming
months, together with the Athens based Educational Demonstrator in January 2016, this
Communication, dissemination and network plan will continue torédewed to define the
most effective ways to communicate the events and engage very different stakeholder groups.

In March 2015, the project will be showcased at the IPR Workshop in Coventry and the
Technical Workshop in Brussels. This is an important development for the project, as it will
2dzit AyS GKS Wt NRPGSOGSR { LI OSQ (tKdidtentionKdd LIN2 2SOl
engaging cultural institutions and members of the creative industries. Dedicated web pages
and flyers have been developed to gain audiences and the messages will be spread by the

LINE2SO0GQa YR LINIYSNEQ a20ALf YSRAI OKIyyStao

In early May 2018he Europeana TV Hackathon will take place in Amsterdam. As with all

Hackathons, the majority taking place in Year 3, it is important that sufficient numbers of

people from the creative industries/entrepreneurs participateorderto generate the quality

2F ARSIA (2 0SS LINPINBAASR UKNRdIdZAK GKS LINR2SO0Q:
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Local engagement strategies, implementedtlhy Hackathon Coordinatsy as well as those at

a project level will play an important role in the success of this &gtitlthough there are
common aspects shared betweeatli Hackathons, some aspects will be event specific due to
the nature of six very different thematic Pilots.

The validationofhet Af 2 0aQ 62NJ] A& Ffaz2 Fy AYLI]NEsHyi
Demonstrator events will take place and feedback will be provided. It is of dual importance to
020K &KINB 2dz2NJ YSaal3asS (2 Aygz2t dS SELISNI &
showcase the tools and products that have been developed ®gmeral public.

Year 2 also culminates with the Educational Demonstrator event which will take place in
Athens. As well as the commercialisation aspect of the project, the ability to disseminate what
has been done into a wider educational context is § kbjective. Thantention for Year 3,
using material to be produced in Task 6.2, including MO@@ss to make schools,

universities, community groups, as well cultural organisations such as museums and libraries

aware ofthe achievementsof the projectand the possibilitief greater reuse of cultural
heritage content ando leave a sustainable project outcome.

2.5 STRUCTURE OF THED@ENT
The document consists of six chapters:
Chapter 1: Executive summary

Chapter 2: Introduction

Chapter 3: Target audiences

Chapter4:Report on the use of projectds dissemination t oc¢

Chapter 5: Objectives for the next stage of the project
Chapter 6: Conclusions

Annexes:

Annex |: General Operational Plan

Annex II: Action Plan

Annex lll; Europeana Space Social Media Strategy: Ideas and Guidelines
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3. TARGET AUDIENEE

Europeana Space is first and foremost a Best Practice Netmoklas suchhas the mission to
interact with a wide range of stakeholders and target audiences.

The project incorporatesour overlapping phaseof communication and dissemination
activity:

1 ensuring that an effective internal communication system is in place

1 getting the name and objectives of the project knote a broad range of audiences

1 specifically targeting each of thiematic Pilot sectordo involve them in project
activityincluding Hackathons, Pilot and Educational Demonstration

i disseminating the results of the project as they occur and providing a sustainable use
of project tools as part of the Europeana Space ¢tgga

To set context for this deliverabléeadings and initial text (in italicéjom D6.1, has been
included hereas the main target audiences remain the same

3.1 INTERNAL AUDIENCEARUROPEAN COMMISSION
The partners oESpacdi.e. beneficiaries of the EU funding)

The associate partners BfSpacei.e. those who joined the BPN)
The EC representatives involved in the project (i.e. Project Officer and reviewers)

During the first year, effective internal communication systenasehbeen set up including
specific mailing lists for all partners, work packages, associate partners and the Advisory Board
to contact each other, with meetings taking place via Skype and in person at events and
meetings. A document repository has been sgt behind the website for final project
documents, with Google Docs used for WP4 status reporting and Basecamp for WP5
discussions

The number of Associate partners has grown steadily throughout the year, as the project has
become better known, both forstakeholders that have expressed interest in receiving
information by signing up on the website and affiliate partners that have formalhegdig
Cooperation Agreement (or Memorandum of Understanding between projects). Both will
provide opportunities forengagement withthe project, as well as a base for sharimgject
activities communication is maintained through newsletters, the mailing list and the
blog/social media channelft. is important that this network continues to grow to engage key
stakeholers to elicit their input, as well as to maximize exposure to the general public to
showcase what has been achieved. All partners are encouraged to promote the further
development of this network.

The Project Manager liaises on a regular basis with th@gfect Officer, both in terms of
passing on news from the project as activity develops, asking questions to ensure that
proposed changesf dates and locations are acceptable, to submit project deliverables and
also to receive important information froniné Commission.

An extension of this communication process is the Technical Review of the project that will
take place on 30 April 2015 and the project will happily provide relevant information to the
designated reviews, as appropridie enable a constructe discussion to take place about the
project
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An Advisory Boardhas been appointedo support the \yvork of the project; at the time of

writing, 8 of the 10 places have beenfillgdh 1 K SELISNIia ¢K2 dzy RSNARGFYR GK
activity:

LuciaPannese, iraginary srl, Italy

Francesca Di Donatblet7, Italy

Eva Del Reyhe British Library, United Kingdom
Nathalie DouryParisienne de Photographie, France
Sanja HallingSwedish National Archives, Sweden

Tony AgehBBC, United Kingdom

YI S h QOreatie/Skilédt, United Kingdom

Ruth Mac Partlin, aPperbook Limited, Repulic of Ireland

=4 =4 =4 -8 -4 -8 8 -9

During 2015, the Advisory Board will play a greater role within the project, offering opinions

YR NB@ZASgAYy3a IINBlFra 2F GKS LINRP2SOGQa the2N]l® ! R
Coordinator, and Promoterthe Technical Coordinatohas been set ugo easily maintain

dialogue.

3.2 CULTURAL INSTITUT®N
Public and private bodiebplders of cultural collections
¢tKS LINP2SOGQa NBflFGA2YAaKAL)I 6AGK OdzZ (dzNF f Ayadadad

9 several project partners are cultural institutions aak providingcontentfor re-use
1 the project is working with other cultural intuitionthat will provide content, as
described earlier, a Cooperation Agreeméiats been signed witthe Memorial to the
Murdered Jews of Europe
f GKS LINRP2SOU gAff dza S toiemSnstid t drituial ild@striegsK S t A f 2 0
the advantage of making content available foruge tochange traditional mindsets,
as making contenbpenis not a threat, but actually a way of collections reaching new
consumers

P R G

Spacesyvhich will enable content to be used on a limited basis and integrated into tools/apps
to demonstrate how it could be utilisedlthough the rights associated with the use of content
will always be respectedthis approach would enable a demonstration to the cultural
institutions of the benefits and potential commercial opportunities of allowing content to be
open and available for rase.

3.3 CREATIVE INDUSTFROFESSIONAND ENTREPRENEURS

This term normally refers to a range of economic activities concerned with the generation or
exploitation of knowledge and information. What we intend to addreds$paceds the sector

that utilizes digital cultural heritage to develop new products/sesivhich find a position in

the market.

Engaging withhe creative industriess a real target focus of the Europeana Space project
during Year 2. Whilst the first year establisheésion andplanning, as well apublicized activity
widely, for the projetto maximize itsuccess more targeted communicatiois required.

Open innovation is a new concept for many creative industry organizaBdtssand they will
need to be persuaded to consider options outside todditional confidentiality based
competitivenessractices

A series of sector specific campaigns, both locally and at project level, will be usadage
potential users of the tools, techniques and aggsveloped by the Pilojdor them to attend
Hackathons across Europe and establish commercial predasted upon cultural heritage
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content. In addition to direct project knowledge, the expertise of the Advisory Board members
would also be available as part of this targeted caigpa

3.4 EDUCATION

Schools, Universities and vocational/lifelong learniddoreover, we can include in the
Education audience also other community groups and online learning sites.

Educational dissemination is a very important element of the project thathaile a greater
emphasis during the second halfits lifetime, as Pilots produce tools and prototypes that can
demonstrate what can be developed through the creativeise of cultural heritage content.

The project approaches educational disseminatioa imumber of ways:

1 Pilots are required to identify their own educational dissemination strategy within the
deliverables due at Month 24
9 The Educational Demonstrator evescheduled for 29 January 2016 (M2d)Athens
will consider:
0 The Cavafy literaturedrary
o lIrish poetry and folk tales
o Closer to van EyakRediscovering the Ghent Atpiece
0 Archamlogical, built and @limensional heritage
1 Task 6.2 Training, Professional Development and Learning mateiieproduce tools
including
0 trainingactivities/ learning materials
0 aMOOQModular Open Online Course)
0 the IPR scribble game
o0 hosting ofthe Creative Marketing event in PigaOctober 2015

Relevant Pilot outcomes and prototypes will be tailored to the needs of the educational sector.
The Open and Hybrid Publishing Pilot will propose an innovative structure for publishing, in a
low-cost sustainable manner; the Photography Pilot can explonedaly photographs can be

used to support learning and update books, the TV Pilot will be able to access video clips that
relate to specific areas of learning; the Games Pilot will provide educational content and
learning in a way that is second nature young people. A growing area of education using
cultural heritage objects is in Museums and agaiplicationssuch as Blinkster could be used

to establish treasure hunts to aid learning, as part of a fun activity; thigtDancePilotequally
encouraginghealthy activities through the use of the dance step tools.

It is important to share the results and concepts of the project widely, both within the
traditional educational sector, as well as more widely to engage with museums, community
groups and onlindearning platforms to present the results of the project and to inspire
peopleforganisationsi 2 6 dzA f R dzLJ2y GKS LINRP2SOGQa NBadzZ Gao

3.5 EUROPEANA AND EURGRERELATED PROJECTS

The big family of the Europeana ecosystem is extremely impoitamrder to empower
dissemination via the Europeana network of contributors represented by a wide range of
museums, libraries and (audidsual)archives across Member States.

Collaboration with other projects contributing to Europeanalio crucial inorder to avoid

duplications ando re-use sharable solutiondMany partners inE-Spacetake part in one or

more projectsrelated to Europeana and they can act as a bridiggween the two, by
circulatinginformation and initiativeghat they are involved inA mutual enrichment will derive
from such crosactions.

Building a good working relationship with the Europeana Foundation and other projects within
the Europeana family has been an important part of Year 1 communication and dissemination
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and AGM, at detailed within chapter 4, and Harry Verwayen, Depirsctor speaking at both

0 KS LINE 2ffraeétgiandhad IGtdrnational Conference in VenicEuropeaa Space is

regularly represented not only within the Europeana Network, but activity involved in the

Europeana IPR and Technical working groups.

Promoter has been able to populate a project page on the Europeana Pro website,
http://pro.europeana.eu/web/europeansspace although as a new site is to be-l@unched

early in 2015, further details are still to be added. The information that is there provides an
overview of the project, deliverables, thmoklet and factsheet and posters and presentations
of each Pilot and therefore provides a further window for people to learn about the project.

20K Ay GSNya 27  (BPSandJdie 2oSthelavantael WiAwiorking & |
collaboratively, partners dwve built relationships with other Europeana projetgeme existing
through participation in other projectdp learn lessons, share content and consider effective
methodology for innovative reise of contentTo this end, dialogue and interaction has taken
place with

1 Europeana Photography
1 Europeanreative

1 Europeandood and Drink
1 Europeand-ashion.

For instance, Space is providingsastainability option for the work undertaken within
Photography, Creative has similar objectives to Space and has proxatlegbleinsights into
entrepreneurialmodels, Food and Drink offered a draft copy of their project handbook to
share best practice, and Space heglored the possibility of utilizing the Fashion sketches
within the Games PilofThis will continue and also include new projects as start and join the
Europeana family.

In addition, the project Advisory Board also includes a wealth of Europeana pegjgstience
and in November 2014, Francesca di Donato was elected to the Europeana Network Members
Council, part of the new Europeana decision making structure.

3.6 GENERAL PUBLIC/ENBERS/WIDER COMMUNITY

This group includes all end users of Europeana, (digital) cultural heritage, creative industry

products andbther parties that will be interested in K S LINE 2 Sriafesthat iNdeaodz G & X
yetbeenRSTAY SR ! f (1 K2dzZAK U(KSNESYSNHOA D@ YA BKOI ©82 y |
this context, it is important to keep in mind that thisaisoa qualifiedand experiencedroup

2F dzZaASNR @gAGK | 3ISydzZAyS AyGSNBad FyRk2N adlk{1S Ay

It is the intention of the Europeanap&ce project to engage with the general public on a
number of levels. During the first year, the project has worked hard to deviedopebsite
publish news on the blog, issue newslettensd developphysical dissemination materials to
reach different graps and has successfully raised awareness.

During the second year, it will be important to gain feedback on the work of the Pilots and the
prototypes createde.g U KS ¢+ tAf20Qa ClFff 2FaswallSastoSNI Ay 2
encourage people toattend the different thematic HackathonsPilot and Hackathon

Coordinators willtherefore be encouraged to engage local or sector specific contacts in a

number of ways, including through targeted social media.

The final year of the project will maximizessemination to encourage the opening of content,
the entrepreneurial reuse and the educational dissemination to ensure that the public can
identify what has been done, make use of it as part of teegrydaylives and build upon this
platform.
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3.7 POLITICAEBPOTLIGHT

The project is aware that alongside Europeana Creative, it is in the public spotlight, as a
pathfinder for the creative reise of digitised cultural heritage and was specificalljned on
L3S o 2F (KS 9 dINRatdSdn yhtegraRedpprbaititd cilyiral heritage for
EuropeCommunication in July 201%he project is aware of the importance of its results and
therefore the scrutiny that it will receive, but will strive become a best practice model that
other can emulate.

Across the next two chapters, this deliverable will reflect upon thigle range of
communication and disseminatiomork that has beenundertaken within the past year and
then consider the main objectives for the next year, as the emphasis focuses morehgon
second phase o$pecificallytargeting of sectors ofhe audience to fulfil the next stage of
project activity, as well as beginning to share project results.
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4. REPORT ON THE USE OF PRAIHTCAITY ANDISSEMINATION

During the first year of the project, as well as defining the scope of work and approaches to
taken, a great deal of dissemination activity was undertaken to targeatidences outlined
within Chapter 3.

This section follows the same structure #isistrated in D6.1, providing a report on the
development and use of the different dissemination tools desatim the previous deliverable
D6.1

4.1 WEB BASED COMMUNIGAN

This section describes the dissemination activitisdertakenby the project via the web.
411 ¢1 9 twhwW9/ ¢Q{ thwe¢! |

Target audience: All

Since its launch in March 2014, the webdites been constantly updated with new content

and new features. In particular, the pages dedicated to the pilots were enriched and enlarged,
and translations of the main pages are now available in the following languages: Dutch, Italian,
Greek, Spanish German, Czech, Lithuaniamd EstonianPortuguese translation is under
production and will be added soon.

The statistics from Google Analytiskow a good performance, with almost 3.800 unique
visitors and almost 6.500 visits. The percentage of 58,5% new visitors over the total visits is
rather notable if considering the average of 2.6 pages visited each session and a session
duration average o8 minutes.

This means that when a new user enters the website, he/she actually reads the content of the
page.

¢KS 3INILK o0St2¢g akKz2ga LISHl1a 2F @rairiday 2y GKS
August, and in October due to the dissemination@usi for promoting the Venice conference.

Panoramica

® Sessioni

e s ein

maggio 2014 luglio 2014 ssttembre 2014 novembre 2014 gennaio 2015

M New Visitor M Returning Visitor

dia uenza di rimbalzo

Freq
59,80%

Sessioni Utenti di pagina P: Durata sessione me
6.493 3.798 16.931 2,61 00:03:00
L. Lasnanh, JUR P MRS FOPPOY ST PO

% nuove sessioni
58,49%

l'a F2NJ 3S23INI LKAOIE LINRPGSYIlyOS 2F GUKS QAaAAG2NEREZ
surprise that Italy is the most represented country. It is very notable the presence of extra EU
visitors:
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Acquisizione

Faese % nuove sessioni
Sessioni Nuovi utenti
10
1. B0 ltaly 2.062 (31,76%) 53.49%
2. 88 United Kingdom 883 (13,60%) 51,19% 452 (11,90%)
3. M Germany 555 (8,55%) 52.25% 290 (7.63%)
4. = Netherlands 359 (5,53%) 50.14% 1680 (4.74%)
b5 1= Greece 303 (4,67%) 58,09% 176 (4.563%)
6. 01 Belgium 273 (4,20%) 57.88% 158 (4,16%
7. E DBrazil 199 (3,06%) 98,99% 197 5
8. = Lithuania 163 (2.51%) 3067% 5O (1,32%)
9. L0 Ireland 142 (2,19%) 48,59% 69 (1,82%)
10. [0 France 140 (2,16%) 68 57% 96 (25
S
1 R 062
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E|SPACE

The Home page to-date (January 2015)ncludes buttons that advertise the upcoming
g2N] aKz2Lladas: GKS LINB2SOG 5AaA3Aadrt {4F3Sxz
on Europeana Pro Blog. On the right side of the pHgeRS3-eedfor the projed blog andfor

the Europeana Pro Blog show the latest news items.

Europeana Space, Best m
Practice Network

HOME PROJECT PARTNERS  FILOTS & DEMCNSTRATORS ACTIVITIES OUTCOMES  NETWORK  CONTACTS

Project Ovenview

5 page (5 aealkebie

= new opportunities for employment and econcmic growth within the creative industries
sactor . ke e e for the deve + of apaiic

It willl provide an open emvironment for the developme

it Wi ragramme of
promotion, dissemination and replication of the Best Practices o ereshve resources and networks of the

T Jointhe Furopeana Space
E3pe | Technical Workshop!
Br 324 March 2015

The Home Page &uropeana Spaggww.europeanaspace.eu

NEW CONTENT (MAIN ITEMS):

Deliverables:http://www.europeana -space.eu/outcomes/deliverables/

This page allows the download of the public deliverapl®duced by the project.

Pilots and demonstratorshttp://www.europeana -space.eu/pilotsand-demostrations/ and

related subpages.

Page 18 of 81

iKS

&
QX


http://www.europeana-space.eu/
http://www.europeana-space.eu/outcomes/deliverables/
http://www.europeana-space.eu/pilots-and-demostrations/

EUROPEANA SPACE
DeliverableD6.2Communication, dissemination and network E SPACE
enlargement reportNo. 1

¢KS YIFIAY LI 3AS 2F GKAA aSO0GA2y A& SYNAOKSR gA0K
of each pilotincludes a cover (the larger picture of the pilot poster) and a link to texts and
information. A list of the pilotelated articlesthat appeared on the project blog is also

provided here.

Page of the Venice conferencehttp://www.europeana -space.eu/activities/projects
conferences/digitalcultural-content-re-imaginednew-avenuesfor-the-economyand-

society/

Ahead the conference, this page was used for promotion, indicating the speé&iees¢h one
there is a subpage the agenda, a registration tool and other useful information. The
dedicated web addressvww.veniceconference2014.europeaispace.euwas, and stillis,
redirected to this page.

Now this page contains the results of the event (pictures and presentations by the speakers). A
link to the project blg rebounds to a dissemination article that offers a chronicle of the event
and many more images.

Advisory board:http://www.europeana -space.eu/project/advisoryboard/

Thepage includeshe list of the project advisors, each of them has a short descriptive page.

Cooperation agreements:  http://www.europeana -space.eu/network2/cooperation-
agreements/

The page indides the list oforganisationsand projects that formally signed a cooperation
agreement with Europeana Spaedth a short pageeachincludingalogo, a brief description
and theweb address.

Page of the IPR workshop and of the technical workshop:

http://www.europeana -space.eu/activities/thematieworkshops/2-march-2015europeana
spaceipr-workshop/

http://www.europeana-space.eu/activities/thematic-workshops/23-24-march-2015-
europeana-space-technical-workshop/

These pages announce the two upcoming events providetgils a flyer of the evenand a
registration tool. The pages will be kept in use after the event to collect its outcomes.

Page announcing the Hackathon for TV pilot:

http://www.europeana -space.eu/activities/hackathons/europeandv-hackathon/

This will bekept upto date in the coming weekdeading up to the event.
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Europeana Space, Best -

Practice Network

Spaces of possibility for the creative

re-use of digital cultural content

HOME PROJECT PARTNERS PILOTS & DEMONSTRATORS ACTIVITIES OUTCOMES NETWORK CONTACTS

8-9-10 May 2015, Amsterdam

The Hackathon Eurcpesa TV is a 3-day Hackathon for a variety of creatives, entrepreneurs and
developers of content, hardware and/or code, who get the opportunity to experiment with POST YOUR COMMENT!

Smart Audio/Video formats and come up with inspiring applications that create new TV

experiences for the public or private demain, using Europeana content. Your Name (required)

E SPACE Your Email {required)

Your Message

AS 7C

Enter the code

Europeana TV}

Qpen up cullure, enrich televisior

Hacking Culture Bootcamp: We're challenging game developers, storytellers, interactive
designers, and app developers to create new multi-screen experiences with a focus on digitized
historic footage. The best concept will progress to an intensive business modeling workshop in

London, hosted by the British cultural entrepreneurs behind Remix.

Culture heritage = engaging stories: Bring history lessons alive, make games for the museum,

NEW FEATURES
The Home page gives access to new features that are embedded in the project website:
Project DigitalStagelr Y R t Af 230 Q S5A3IAGHE adl 3Sa

The website has been further enriched with a content collection, Europeana Space Digital
Stage, gathering all the important posts about the project. Whenever a new blogpost or
Twitter posts from the project account or containing one of the hashtags ofpitas or

events is being published, it automatically becomes part of the Europeana Space Digital Stage.
This way visitors to the website can get quick overview of the news related to the project.
Further, the digital stage allows website visitors to sbdar a particular topic of interest and

use a wide range of facets in order to filter the search results and find exactly the information
they are looking for. In this way, all the dissemination channels used by the project converge
once again on its weldg, which becomes a genuine hub of information for anyone interested

in the project.
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Similar to the Digital Stage of the project, each pilot is planned to have a Digital Stage of its
own in order to allow stakeholders who are interested in only one effifiots to easily mode
easily find all the relevant information. Currently, the Dance Pilot Digital stage is already online
(http://www.europeanaspace.eu/pilotsand-demodrations/dance2/dance/), with the other

pilots scheduled to follow suit soon.

Europeanarelated features:

1 Europeana Space on Europeana Pro (new)
1 RSSeedfor Europeana (new)
9 Link to Europeana Labs

Europeana Space TV channel

The VBOT video suite developby partner Proton Labs enables the user to deploy tailor

made video applications across devices. VBOT platform provides full control on how video

assets can be acquired, published and accessed. In other words it is a highly customized TV

channel. Proton dabs made available the tool for Europeana Space, which is embedded in the
LIN22S00Qa ¢6S0aAridsS IyR Attt 068 LRLWzZIIGSR &az22y «
conference.

41.2 SOCIAL MEDIA

Target audience: All
TWITTER

Originally, partners were asked to use their own twitter account tdweet news about the
project and related themedshe hashtag #EuropeanaSpacas createcht the beginningof the

project Some of the pilotsubsequentlycreated theirpilot-specific hahtag in particular the
Dance pilot set up a focused twitter strategy.

The initiative of the Dance pilot was circuldtand Flot Coordinatorswere invited to consider
whether a similar course ofaction is suitable for their dissemination needs atatget
audience.

The Venice conference was an important dissemination occasibare the partners were

AYBAGSR (2 akKl NB ySg.atresukedika twitterScamaNghen®ioghwea Kl a4 K a3
a high resonance to the conference. After the successhef twitter campaign during the

Venice conference, it was decided to setthe LINE 2S 0 Qa | O02dzy i X9 dzNR LIS y |
invite pilots to utilize pilotspecific hashtags.

As an initiative of partner IN2, a Digital Stage of the project was set up anddunali digital
stages for each pilot are under preparation

¢CKS aX9dz2NRLISIE YLl 51 y OSnitiftiKe-oNBeyDahceRil®t 51 &8¢ ¢ gA G0 SNJ

There isa daily online disseminatiosession thatncludes the launch of a tweet and/or posting
information on other Danceelated Websites such as tigest Midlands Dance Netwark

The nain action is a daily tweet to followers which-uees dance conteraf Europeana. Each

tweet is also dedicated to anbér tweeter (i.e. Dancer, Dance Company, Museum, Researcher

or various other people within the cultural heritage sector). The tweets are launched from the

account of Rosamaria Cisneros (COVURNips://twitter. com/RosaSenCiand are marked

GAOUK 020K GKS 1 9{ LI OSRIFYOS YR |1 9dz2NRLISI VYl { L} OS
account @EuropeanaSpace ategularlyre-i 6 SSta w2al Qa (sSSGao
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The audience reached is really varesthe information disseminated vithe online platform
of Twitteris received byn internationalpublic

Each Tweet is sent out to over 200 followers of Rosa (each day) and on an average 30 people
click on the links taview the material. Not only is the material being viewéiis revisited by
dancers, researchers, natancers and others from the cultural heritage sector.

Pilot-specific hashtags

Currently the following hashtags are in use for the pilots, and converge in the Digital Stage of
the project:

#ESpaceDance
#photomediations
#EuropeanaTV

#ESpaceMuseums

The Twitter campaign during the Venice conference

Partners were invited to take photos and tweet news during the/eniceconference, using

the hashtag #EuropeanaSpace. A report from Tweetreach.com, a monitoring tool that provides
comprehensive Twitter analytics through monthly highlighgbowsthat during 5 days the
tweets launched with our hashtag reached 23.348 accounts.

There were other hashgs that have been used during the conference by partners:
#ESpaceVenice #Espaceconference
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REACH SNAPSHOT FOR
europeanaspace
ESTIMATED REACH EXPOSURE
5 3 9 5 4 2 IMPRESSIONS
2 3 3 i 8 33
10
ACCOUNTS REACHED = 2 0
ACTIVITY
50 23
TWEETS CONTRIBUTORS DAYS
TOP CONTRIBUTORS MOST RETWEETED TWEETS
s e s T T e
IMPRESSIONS conference
5 /komen 2 m Can you 1410‘0&1‘ model fo write and edita
22 Ta t:ok @ a_’: osor
ETWEET @glamwii
S omediations 2 m :“;f;;o;?abm ed 1o the "‘m - A‘l;r
2015 @

X9dzNR LIS Yy I { LI} OS> (G(KS LINRP2SOGQa GoAGGHISNI I O02dzyi
¢tKS LINRP2SOGQa GoAGUESNI I OO2dzyli o1 a ONBFGSR SyR
Promoter. It currently has 7ibllowers which we hope will increase in the next period thanks

to stronger dissemination actions especially for the Europeana Space events.

Facebook
¢tKS LINR22SO0 R2SayQi (is@deision was Iredisted 2a28d] reaffidnedlS & S (i
during the Geneal Assembly meeting in Venice)However, the media partner

digitalmeetsculture.net always rebounds news related to the project in Digitalmeetsculture FB
page. The page has nearly 900 followers.

As with other social media, partners are encouraged to posjegt related news on their own
Facebook pages.
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= Digitaimeetsculture link
The Europeana TV Pilot (interactive television) of Europeana Space has made |/
significant progress on the realization of two scenarios to experiment with
Both scenarios are generating prototypes, and the pilot is getting ready for a
big Hackathon event in Amsterdam on 8-9-10 May

Visualizza traduzione

€|sce
- . [~ = Digitaimeetscuiture link
&l - 1
> ! o

" n The second instance of All Our Yesterdays will take place from February 1 to
sopeans March 15, 2015, in Campus Library Arenberg — Heverlee and Tweebronnen
Library — Leuven (BE)

Visualizza traduzione

= Digitalmeetsculture

Europeana Photography co ———

Confirmed Speakers: Sarah Whatiey (Coventry University, project's
coordinator), Charlotte Waelde (University of Exeter), Prodromos Tsiavos
(Postscriptum), Frederik Temmermans, Peter Schelkens, Ann Dooms
(iMinds)

A workshop focused on IPR that considers content rights in a non traditional
way. Rather than only focussing on

Visualizza traduzione
P(XF E-Space IPR workshop

https://www.facebook.com/Digitalmeetsculture

4.1.3 MAILING LISTS AND OTHER TOOLS FOR INTERNAL COMMUNICATION

Target audience: Internal audience

Thefollowing mailing lists arevailablefor internal communication:

General ML including all partneeiropeanaspace @promoter.it
Group of Editorseuropeanaspaceditorsteam@promoter.it
WP4 @ll the Pilots):euspacewp4@promoter.it
WP5:euspacewp5@promoter.it

Communication Group (WP®&uspacewp6@promoter.it

Pilotspecific mailing lists:

EUROPEANA TiV:europeanaspace@promoter.it

MUSEUMS: museunrgsiropeanaspace@promoter.it
PHOTOGRAPHY: photograpliyopeanaspace@promoter.it
OPEN AND HYBRID PUBLISHIN&uwbhpeanaspace@promoter.it
DANCE: daneeuropeanaspace@promoter.it

GAMES: gamesuropeanaspace @pmoter.it

= =4 =4 -4 -8 -9

Moreover there are two mailing lisdedicated to communication with the Advisory Board and
the group of associate partnerstakeholders

Advisory Board mailing lisidvisoryboard-europeanaspace@promoter. it
Associate partners@associateeuropeanaspace@promoter.it

Google Docs anthe Basecampplatform is alsousedfor partner communication/editing of
shareddocuments.
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MNew features Sign out

‘ Basecamp New stuff! Projects Calendar Everything Progress Everyone Me Q Jump to a project, person, |abel, or search...
ooo [ —
000 ALL PROJECTS
eSpace WP5: Education eSpace WP5: eSpace WP5:
e ed Hackathons Monetisation and
25 Incubation

Le

1209 018G =2O26S
SV gN9ee HPIYe

41.4 ENEWSLETTERS

Target audience: Internal audience, Cultural Institutions, Creative IndaisttyProfessionals

Threee-Newslettershave beersent since the beginning of the project:

1 General opening-&lewsletter: July 2014, reached 5.772 people
1 e-Newsletter advertising the Venice conference: October to 5.832 people
9 Christmas eNewsletter with announceent of the Technical and IPRorkshogs

Barpeans Sguace Newseter, Cecerter 2354 e 48 e i s ez

()

%, %
e U P
19}1“, i W

{

i
ey .
A
Europeana Space IPR  Europeana Space
Workshop Technical Workshop
Coventry, 2 March 2015 Brussels, 23-24 March 2015

A 3-mocule Workehop about In S technical workshop we wil

Intefiectual Property and relsted

Interaction
contam provicsrs sachnical Wil 9005 on Validating and expanding

frameworks 3nd advances hat the requiramants of the Technical
SUppOrt to batter manage the Space In order to Rl he needs of 3
Nosnses Wige user base

Season's Greetings!

The Europeana Space Project Consortium wishes you 3 Merry
Christmas and 3 Starry New Year.

Crcw Veza Parre

JICTALICULTURE

wenrw digitalmeetsculture. net
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Thenewslettersarealso available for downloaatthe E{ LJF OS L2 NIl f Ay GKS Wt NBa
4.1.5 DIGITALMEETSCULTURE.NET: OFFICIAL MEDIA PARTNER

Target audience: All

Digitalmeetsculture.netwas intensively used to disseminatee LINE 2 S O (is@ém theNJi A Of S
blog, and to feed the blog with news of interest related to the themes of Europeana Space.

az2zald 2F GKS I NIAOf SaeditohdReam)¥i iR sa@DSdasedtle partheBsY 2 G S ND a
provided articles which are published under their name.
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DIGIL AL HEMIEAGE

et s sz EDITORIALS
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